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Dear reader

Faithful to the annual rendezvous to report to all Delaviuda 
Confectionery Group stakeholders, I am pleased to present 
the 2020-2021 Sustainability Report in what will be my last 
letter as the Group CEO.

Succession in governance and management has been one of 
the key sustainability challenges facing our family business 
this year. That is why, before giving a brief overview of the 
year, I would like to share with you how the succession of 
the Company’s direction and management bodies has been 
designed and planned, which we can consider to be one of the 
main milestones of the year.

This decision was unanimously approved by family 
members, shareholders and our independent directors; it 
was communicated, with maximum transparency and in a 
timely manner, to all members of the organisation prior to 
its implementation in January 2022. From that date, I will 
succeed my father, Alfredo López, as Group President and I 
will hand over the baton of the general management (CEO) 
to Isabel Sánchez, a professional from outside the family 
who has more than 10 years of experience within DCG and 
whose involvement is essential to the Group’s cultural and 
commercial transformation.

This change in the management of the Group is also 
accompanied by the strengthening of the governing body 
of the family group, recently joined by Enrique Guzmán 
(current CEO of Almendralia Ibérica SLU) and members of 
the fourth generation of the family.

At the business level, Covid was once again an undesirable 
protagonist during our fiscal year, influencing a large part 
of our Group’s decisions.

Our total revenues have fallen by more than 15% from pre-
pandemic levels, due to declining mobility and consumption 
outside the home. On the one hand, the sales of our 
confectionery business have been affected by the non-
existence of foreign tourism - one of our main consumers 
- which chooses turron as the main gastronomic souvenir 
from our country. On the other hand, mobility limitations 
have also affected the sales of our bar business, as this 
product is mainly consumed outside the home.

In a context of great uncertainty, prudence has been very 
present in our management and decision-making style. With 
little or no prospects for the Christmas season, we planned a 
conservative and cautious campaign in terms of forecasting 
supply and demand for our products. To our surprise, the 
consumption of turron and sweets during Christmas 2020 
was so high that we struggled to meet the demand.

Nevertheless, I would like to point out that we had a good year 
in economic and financial terms. Operating cash flow improved 
significantly in relative terms with respect to revenues, and 
the Group moved to a positive net cash position, paying off all 
financial debts. As I said earlier, prudence has also been present 
in our financial management, where tangible investments have 
been below pre-pandemic levels.

In terms of sustainability, I am very proud of the results achieved 
under our three strategic challenges (internationalisation, 
deseasonalisation and innovation), as well as of the progress 
made in the social and environmental fields.

Finally, I would like to thank our 
consumers, customers, suppliers, 
shareholders and members of our 
organisation for their support. Their 
trust and collaboration have been 
and continue to be fundamental to 
our progress towards sustainability; 
and I am confident that this will be 
the case in the years to come, as I 
pledge to lead DCG with the same 
passion and enthusiasm with which 
I took over the leadership from my 
father 30 years ago.

December 2021

Manuel López Donaire
CEO
Delaviuda Confectionery Group
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Artenay 
Foods 
Business 
Unit

Brand 
Business 
Unit

Delaviuda CG is one of the 
leading manufacturers 
of bars and snacks on 
the European market, 
producing for the leading 
European distributors of 
traditional retail, as well 
as other retail and B2B 
projects.

The Group is the leading brand manufacturer in 
the traditional sector of turron and Christmas 
confectionery.

Founded in the early 20th century in Sonseca, 
Toledo (Spain), Delaviuda CG is today a leading 
commercial group in the consumer goods sector, 
which markets its confectionery products in more 
than 70 countries.

From its two production sites in Sonseca (Spain) and Artenay (France), the 
Group serves its traditional retail customers (hypermarkets, supermarkets and 
convenience stores), travel retail, other alternative channels and businesses (B2B).

The Group’s activity is organised around two business units:
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El Almendro is the best-selling and most 
appreciated Spanish turron in the world

9

DELAVIUDA ALIMENTACIÓN, SAU 
(100%)

Spanish Society devoted to 
the trade of turron,

confectionery and chocolates

ARTENAY INTERNACIONAL, SL 
(100%)

Spanish company
holding the shares

of Artenay Bars

ARTENAY BARS, SAS 
(100%)

French company active on 
the B2B sector of 

snacks, chocolates and bars

DELAVIUDA USA, INC 
(100%)

US company
dedicated to the promotion 

of Delaviuda products in 
the United States of America

Corporate structure, June 30th 2021. 
Delaviuda Confectionery Group, SLU and Almendralia Ibérica, SLU belong to the same businss group

Almendralia 
Ibérica, SLU

Delaviuda Confectionery
Group, SLU
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Milestones of the year

Design of the
succession 
plan for the 
Group CEO

Independent expert 
certification of 
Bites as a 

technological 
innovation

Development 
of the range 

“Cosecha Propia” 
(Our own 

Harvest), limited 
edition, of El Almendro 

Consolidation of our 
internationalisation 

strategy in the 
United States and 

engagement in 
new markets such 

as Mexico

Leadership in 
the category  

of nut bars 
with the 

El Almendro 
brand

Acquisition of  
a 125-hectares 
irrigated farm  
for almond product

Implementation 
of the Plan “Ítaca” 
and consolidation 

of human resources 
projects 

(skills-based management, 
work-family balance and 
internal communication)
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Delaviuda CG’s Strategy: 
transformation and growth
Our growth strategy 
continues to be 
based on the top 
three challenges of 
internationalisation, 
deseasonalisation 
and cutting-edge 
innovation, focusing 
on developing new 
categories/products, 
efficiency, profitability 
and alliance building.

Internationalisation
In recent years, we have strengthened our 
presence in markets identified as key with 
the opening of subsidiaries and sales offices 
in some of them. This model already brings 
us profits in the United States, which already 
contribute 40% of the turnover of international 
brand sales, with an increase of 7 points 
compared to the previous year’s brand sales. 
This strategy allows us to maintain our 
leadership position at Christmas and look for 
new growth opportunities throughout the year.

During this year, we strengthened the 
international team with the incorporation 
of a new department director, with a long 
professional career in international trade. We 
have also added a regional director in Mexico 
who has extensive experience in consolidating 
the growth strategy in that country.

The results of this strategy are already 
beginning to show themselves:

-  In Latin America, we have strengthened our 
structure in some countries.

-  In the United States, we are pursuing double-
digit growth.

-  In Portugal, we have achieved leadership 
among the main retail customers.

-  And in Asia and the Middle East, we continue 
to adapt to the demands and needs of our key 
customers.

IN

TERNATIONALISATIO
N

DESEASONALISATION

CU

TTING-EDGE IN
N

O
VATION
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Deseasonalisation
Our seasonal adjustment strategy is based 
on three pillars: the sale of our products 
on international markets, the development 
of healthy snacks outside the Christmas 
market and the development of new product 
categories.

In this sense, we are working on various 
proposals for indulgence with almonds (El 
Almendro) and chocolate (Delaviuda).

With the El Almendro brand, our goal is to 
further develop and strengthen the range 
of almond bars. A healthy and enjoyable 
alternative that is very well received among 
consumers, positioning the brand as a leader 
in the nut bar category and registering a 
growth of 86.5% compared to the previous year.

In the case of Delaviuda, our commitment is 
to grow in the chocolate category in markets 
where we already have brand awareness 
thanks to Christmas.

Cutting-edge 
innovation
We are the manufacturer that offers 
consumers the most innovative way to enjoy 
turron. In this respect, it is worth highlighting 
the turron sticks, which have consolidated their 
position as one of the key benchmarks and 
have a great impact on sales. The Delaviuda 
brand also innovated in formats and continued 
to expand the range of Sticks, trying to meet 
the expectations of our consumers with the 
launch of new dessert flavours.

In terms of development, our big bet was the 
Thins - El Almendro, launched into the market 
at Christmas 2021.

Our goal is to 
reach a younger 
consumer
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Economic performance 
and outlook

Prudence and financial discipline 
continued to guide the Group’s 
management and strategy

In this uncertain context, Delaviuda Confectionery 
Group achieved an overall turnover of 102 million 
euros during the year ended June 30, 2021, 
compared to 106.1 million euros the previous year.

The domestic market accounted for 50.50% 
of turnover, while the international market 
accounted for 49.50%. The volume of production 
has reached a figure of about 15 million kilos, 
similar to last year.

The sales of Delaviuda Confectionery Group were 
significantly affected by the global health crisis.

In the case of the sales of the Artenay Foods 
business unit, continued (total or partial) 
lockdowns in countries such as Spain, France 
and the UK resulted in a significant drop in sales, 
as this product is mainly consumed outside the 
home. Once sanitary restrictions were lifted, 
sales began to pick up quickly.

In addition, the sales of the branded confectionery 
business have been affected, as the pandemic 
has had an impact on the various channels in 
which the brands are present.

The Travel Retail sales channel was the most 
affected, with declines of more than 80%, due 
to the low activity of international tourism, 
particularly affected by mobility restrictions and 
sanitary requirements (quarantines, mandatory 
tests, etc.).

Because of the uncertainty generated by the 
evolution of Covid, the Group has maintained, 
since the beginning of the year, a cautious 
approach to the demand forecasts for the 
Christmas season. During the campaign, we 
adapted our responsiveness, in terms of supply 
and demand, to the needs of the market, which 
helped to ensure that sales in the Christmas 
confectionery channel met expectations.

The basket and lot channel was more active 
than expected, as it functioned as a substitute 
that companies chose when it was impossible to 
organise Christmas gatherings.

The Group showed remarkable improvements in 
relevant financial figures such as an operating 
cash flow of 8.7 million euros, which allowed for 
the full repayment of net financial debt and the 
generation of a cash surplus. Positive operating 
cash flow is the result of a combination of the 
company’s own ability to generate cash, good 
inventory management (keeping inventories 
at the lowest levels without compromising 
production) and collection management.

On the other hand, the Group no longer has any 
net financial debt, supported by improved cash 
flow and the necessary productive investments.

Fiscal Year Results
Main financial aggregates (in thousands of EUR) 2019-2020 2020-2021

Turnover 106.118  99,5
Generated value 77,872  73,153
EBITDA  -838  3,357
Operating cash flow  395  8,676
Investments 4,937  1,237
Net assets 39,178  38,856
Total assets 85,197  85,205
Net financial debt 3,292  -5,752
Working capital 33,528  30,447
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Industry trends 
and prospects
Snacking and new convenience formats are a 
consumer trend that has begun to emerge in 
recent years. In this area, we strive to attract new 
consumers to the traditional market for turron, 
chocolate and praline, building on our spirit 
of innovation. Thus, we will continue to design 
revolutionary formats and consumer proposals 
adapted to new consumer preferences, such as 
the “Turron Sticks”, “Bites” and “Thins” from El 
Almendro, or the “Sticks” from Delaviuda, which 
have revolutionised the consumption of a traditional 
product like turron.
In recent years, we have seen a trend towards 
the ‘chocolatisation’ of Christmas, as well as an 
increase in the consumption of other Christmas 
treats, such as the Italian Panettone. Our brands 
are ready to meet these new demands, among 
others by offering more recipes with higher 
percentages of cocoa and by developing new ranges 
such as the Panettone family.

We are not insensitive to the growing demand 
for indulgent and healthy products and to the 
importance of clean labelling. This translates into 
the development of products made with natural, 
easily recognisable and healthy ingredients. 

“Consumers are increasingly 
interested in tasty and healthy 
products. Natural and tasty 
ingredients, such as almonds, 
nuts and dried fruits, are a good 
alternative, because they combine 
taste and convenience. The results 
obtained confirm the trend towards 
these consumption preferences, 
so we will continue to work in this 
direction for new developments.”

Francisco Rodríguez Flores, 
Chief Brand Officer of Delaviuda CG
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Sonseca

Delaviuda
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1927
A young married couple, Manuel López and 

María Rojas, opens a small confectionery 
shop in the town of Sonseca (Toledo).

30s
In 1939, María became a widow with two 

children and took over the family business. 
Consumers came from all over the country 
to taste the “dulces de la viuda” (widow’s 
sweets). They may not have known, but 

unwittingly, they gave its name to our iconic 
brand “Delaviuda”.

1960s 77
The and

First industrial 
plant

 Second plant

Alfredo López Rojas, son of María Rojas, 
took over the management of the family 

business and made it grow. Through his efforts 
and tenacity, he has succeeded in creating a 
national distribution and marketing network. 
The plant in Sonseca was also opened in the 

late 1970s.

23IndustrialisationEntrepreneurship 

“Delaviuda has always been 
a part of my life. I remember 
working in the bakery from an 
early age and attending family 
reunions where big decisions 
were made.” Manuel López
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“Innovation 
(at all levels) is one of 

the differentiating 
elements of our value 
proposition.” Manuel López

2013
In 2013, the Family Business Group 

adopted the name of Delaviuda 
Confectionery Group, incorporating a 
corporate motto: “Making the world 
a sweeter place” and began to work 

actively on aspects such as corporate 
social responsibility, reputation and 

communication.

2015
The Group clearly demonstrates its commitment 
to innovation and internationalisation with the 

construction of an R&D&I centre in Sonseca and the 
opening of a subsidiary in Miami (USA).

The López family signs a family protocol to guarantee 
the sustainability of the management of the company, 

another of the Group’s major objectives.

Launch of new projects: Almendralia.

“I believe in 
leadership through 
influence, not 
authority.”

90s
Manuel López, third generation of 

the family, is appointed CEO and a second 
phase of expansion and growth begins for the 

company. The company integrates the “ Monerris 
Planelles “ and “ El Almendro “ brands. Delaviuda 

Alimentación becomes the first company in the 
Christmas confectionery sector, bringing together 

three of the most appreciated and recognised 
brands by consumers. 

1992
Manuel López Donaire is the company’s new CEO

At the turn of the century, the Group 
embarked on the path of diversification and 

internationalisation.

During the first decade of the 2000s, the Group 
acquired 50% of Artenay Bars, SAS, a leading French 
company in the production and distribution of cereal 

bars and muesli.

Chocolate confectionery processes were also 
developed and strengthened.

2000
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Progress in diversification with 
the acquisition of a 100% stake in 
Artenay Bars SAS.

New strategic approach to 
growth: setting new strategic 
challenges (deseasonalisation, 
internationalisation and 
innovation, Christmas reinvention) 
and implementing a process of 
cultural transformation.

2017-
2018

Leading business change and 
transformation through cultural 

transformation: People, at the heart 
of management, are the levers of 

change needed to meet our strategic 
challenges.

2016
Progress in cultural transformation: Conciliation Plan (efr 

certification) and creation of the DCG Talent University...

The iconic brand El Almendro updates its brand image and enters 
new all year-round product categories with El Almendro bars.

El Almendro and Delaviuda position themselves, within the sector, 
as leading brands in terms of cutting-edge innovation in their 

sector.

Consolidation of the internationalisation 
strategy: strengthening of our physical presence 

at destination in key countries and adaptation-
consolidation of the product portfolio.

2018-
2020

“I appreciate and value 
the trust, unconditional 
support and openness 
to change that my 
family has granted 
me in leading this 
project.”

2021
Succession planning:

Manuel López is appointed Chairman of 
the family business group and hands over 

the management to Isabel Sánchez as CEO 
of Delaviuda Confectionery Group, to devote 

himself exclusively to the management 
of the board of directors of the family 

business group.

27

Thankful20 Consolidation of 
Good Governance28 Commitment 

to the earth58 Efficiency and 
profitability82 Passion for 

Almonds98
Our staff, more 
than ever 
protagonist

36
About Delaviuda 
Confectionery 
Group

6

We  G r o w  W i t h  Yo u



28 29

Su
st

ai
na

bi
lit

y 
Re

po
rt

  
20

20
-2

02
1

Consolidation of 



30 31

Su
st

ai
na

bi
lit

y 
Re

po
rt

 
20

20
-2

02
1

Ensuring the sustainability of the Group has 
always been one of the shareholders’ priorities. 
To this end, a family protocol was signed five 
years ago, laying the foundation for the future 
management of Delaviuda Confectionery Group. 
Convinced that this is a necessary step to ensure 
the sustainability of our Group, it was planned 
that the CEO of the Group, Manuel López Donaire, 
would leave his position in January 2022 in order 
to concentrate all his efforts, knowledge and 
experience on leading the Board of Directors 
of the group of companies. A task that must 
be tackled exclusively and in a long-term 
perspective, without the pressure of day-to-day 
management, guaranteeing the sustainability of 
the group of companies over time.

This change will be accompanied by the renewal 
of the direction and management bodies, 
initiating a transition stage that will allow the 
new Chief Executive Officer of the Group, Isabel 
Sánchez, to gradually take over the management 
of the company.

The various companies that make up 
Delaviuda Confectionery Group have their own 
management bodies. In the case of the parent 
company, Delaviuda Confectionery Group, S.L.U., 
Manuel López Donaire is its sole director.

In addition, for the group of companies that 
constitutes Delaviuda CG, there are the following 
committees that contribute to its governance and 
management.

The Crisis Committee, set up during the 2019-
2020 financial year as part of the health crisis to 
implement prevention, control and monitoring 
measures, remained active during that year. The 
Committee, composed of an in-house legal, human 
resources, health and safety and information 
systems team from the Group, continued to meet 
regularly to follow up on the crisis.

Governance and 
Management 
Model 

                            Let’s continue to move 
forward together, with commitment and 
ambition, to make the future 
Delaviuda CG a sustainable 
family company with 
a social impact.           
                                Manuel López Donaire

Business Advisory 
Council
Composed of the CEO, three shareholder 
members (belonging to the third and fourth 
generation) and two independent advisors, 
who are renewed every five years, with 
extensive business experience. This Council 
meets ten times a year and acts as a mentor, 
supervisor and driving force for the Executive 
Committee, advising it on strategic issues 
related to finance, market and products, 
competitors and technology.

Executive Committee 
This committee oversees the 
development and implementation of 
the Group’s strategy, the control of 
budgets and the coordination of the 
activities carried out by the various 
divisions and departments. This 
Committee is composed of the CEO 
and the four management boards and 
meets monthly.

Investment 
Committee
It is composed of representatives 
of all sectors of the Group who 
are responsible for making 
decisions relating to the Group’s 
investments. They meet on a 
quarterly basis.

Monitoring and 
Innovation Committee
Its goal is to promote and supervise 
innovation within the Group in a 
transversal manner. It is composed 
of 12 managers of different 
departments and 6 itinerant 
people. It meets every fortnight.

Organisational Structure
The organisational structure is configured to meet the 
Group’s strategic challenges. It is currently composed 
of the Chairman and Chief Executive Officer and 
four Management boards: Management board for 
Operations, Management board for Corporate affairs, 
Communication and HR, Management board for Brands 
Business and Management board for Artenay Foods 
Business Units.

Thankful20 Consolidation of 
Good Governance28 Commitment 

to the earth58 Efficiency and 
profitability82 Passion for 

Almonds98
Our staff, more 
than ever 
protagonist

36
About Delaviuda 
Confectionery 
Group

6



32 33

Su
st

ai
na

bi
lit

y 
Re

po
rt

  
20

20
-2

02
1

Corporate culture
Our mission is to “make the world a sweeter place”, 
inspiring relationships of trust with our stakeholders: the 
people who make up Delaviuda CG, our customers and 
consumers, our suppliers, our shareholders and society 
at large.

At Delaviuda CG, we strive to achieve our vision, which is 
embodied in three major challenges:

•  Maintaining our position as the world’s leading brand of 
“Turrón de España” (Spain’s turron).

•  Becoming an international reference company in the 
production of branded confectionery products.

•  Being a European reference company in the production 
of bars for third-party brands, meeting all the 
consumption needs associated with this product.

We advocate making decisions based 
on common sense and good judgment. 
To this end, before making any decision, 
we focus our efforts on analysing and 
contrasting all the information until the 
assessment of the last consequence, 
always making decisions within the limits 
of an assumable risk threshold.

We maintain a transparent 
attitude with each of our 
stakeholders, to whom 
we provide, in a timely 
and objective manner, the 
information they need.

Understood as a set of four core 
values: integrity, competence, 

commitment and reliability. 

We are committed to 
achieving our goals ethically 

and successfully, overcoming 
any obstacles that may arise 

along the way.

Supported 
by our values

Caution

Transparency Reliability

Perseverance

El Almendro, 
responsible brand
After 30 years without missing its Christmas 
event, El Almendro decided not to broadcast the 
long-awaited Christmas spot. For us, this was 
an exercise in social responsibility because we 
considered that the messages and images we 
conveyed (reunion, kissing, meeting...) were not 
consistent with the recommendations promoted to 
combat the spread of the coronavirus. 
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Regulatory
Compliance 
Delaviuda Confectionery 
Group’s compliance system 
is based on the Code of 
Conduct, which guides us in the 
development of our business 
and in the professional relations 
we maintain on a daily basis.

We have two channels open for questions, 
irregularities or complaints: compliance@
delaviuda.com and compliance@artenaybars.
com. Their existence is communicated in the 
training given to staff on the code of conduct.

In addition, the line manager, the human 
resources department or the compliance 
officer can be contacted directly. During 
fiscal year 2020-2021, no type of complaint 
was registered through the planned 
communication channels.

In previous years, the Code of Conduct and 
its communication channels have been 
disseminated internally and externally. During 
the year, the training of new recruits continued.

With regard to non-financial risks, taking as a 
reference the Penal Code and ISO 31000, 19600 
and 37001 standards, as well as the UNE 19601 
standard, the most relevant risks for the Group 
are crimes against public health, misleading 
advertising, money laundering and risks to the 
health of workers resulting from the health 
crisis caused by Covid 19. For each of these 
risks, there are different controls in order to 
prevent and minimise them.
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39

A challenging year in which human 
resources management performance 
has been remarkable

83
NEW 

RECRUITMENTS

11 
PEOPLE WITH 
DISABILITIES 

EMPLOYEES
700

AVERAGE 
WORKFORCE

528
327 373

PERMANENT 
CONTRACTS

80%
Internal 

Promotions

23
hours of training / 

employee

14.60

at the balance sheet date

women men
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Plan “Ítaca”

The positive vision of the challenges reminded 
us of Ulysses’ story and his return to Ithaca. 
The project designed and implemented by 
the Managing Director for Corporate affairs, 
Communication and Human Resources focused 
on three aspects: Generating peace of mind 
by establishing strict protocols and measures 
in terms of occupational safety, prevention 
and control; Communication management, a 
particularly strategic area, to ensure that all our 
employees feel close to management, receive 
the information necessary to resolve their doubts 
and concerns and to ensure that safety measures 
and their modifications reach all staff in a timely 
manner; and finally, leadership management as 
a driving force for a positive attitude, balance and 
determination to react.

This project allowed us to manage the impacts of 
the pandemic, build resilience, ensure customer 
supply, and ensure employee safety and business 
continuity.

The uncertainty, fear and discouragement caused 
by the pandemic have been major challenges that 
needed to be addressed by appropriate, coherent 
and reliable responses to help us provide the 
necessary comfort to move forward together in this 
unprecedented scenario.

Ensure the safety of all 
workers through: 
• Protocol development
• Preventive actions
• Corrective actions
• Control measures

With 3 objectives:
•  Accompanying people through messages in 

multiple media, so they feel the company is close 
to them.

•  Motivating with positive messages and generating 
unity and commitment.

•  Informing. Any commercial information or 
information on the evolution of the pandemic.  

Development of a new 
LEADERSHIP model driven 
by the following values:
•  Positive attitude towards VISION.
•  Balance needed to better 

MANAGE.
• Determination to ACT.
•  Leadership to MOBILISE / 

ENCOURAGE.

Plan 
“Ítaca”

Peace of mind 
management

Communication 
management

Leadership 
Management
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We do everything in our 
power to protect our people

Peace of mind management has been one of the main areas of work 
in order to address the challenges caused by the pandemic. Protecting 
employees and promoting a safe and healthy environment has been 
one of our priorities. This is why stricter protocols and measures have 
been put in place to minimise the risk of contagion for employees and 
to make them feel comfortable in the workplace.

Main actions 
regarding Covid-19
All measures taken to counteract the consequences of Covid-19 
were agreed in the Crisis Committees in Spain and France, 
following the recommendations of the Ministries of Health. The 
following actions should be highlighted:

• Maintaining teleworking in workstations that allow it.
•  Control of the flow of people and reorganisation of the entry 

and exit teams, in order to guarantee, on the one hand, minimal 
contact between people and, on the other hand, a low occupation 
of places of common use, in accordance with the sanitary 
directives dictated by the public administration.

•  Protocol development and updating. Six protocols were approved 
by the Crisis Committee, providing guidance on health and safety 
aspects for different workplaces as well as for suppliers.

•  Provision of PPE: masks, gloves, protective screens, among 
others.

•  Conducting serological tests.
•  Implementation of safety, control and hygiene measures.
•  Recruitment of two people devoted to prevention.
•  Adaptation of training to the online modality.

Peace of mind
management

Your safety comes first
At Delaviuda Confectionery Group, we work with 
the conviction that accidents and illnesses in 
the workplace can and should be prevented, in 
accordance with our occupational health and 

safety policy. With this in mind, our priority in the 
company is to create safe and healthy conditions 
for our professionals.

These are the pillars supporting our health and 
safety management.

Health and safety are 
integrated into the overall 
management of the 
organisation.

The company has a 
system for identifying and 
managing risks, through risk 
assessments and actions to 
eliminate them.

Contingency and rescue plans 
are in place.

A culture of preventive safety 
through communication to 
employees and contractors.

Training, coaching and 
preparing employees to 
ensure they know how to avoid 
unsafe situations and react to 
unexpected events.

As well as influencing the 
training of entrepreneurs, 
suppliers and the community 
at large.

The Group’s business model 
is based on the creation of 
shared value for the company 
and for society.

Through the project Making 
the world a healthier place, we 
promote a culture of prevention 
among employees and in the 
communities where we operate.

Experienced managers play 
an essential role in ensuring 
a safe and healthy working 
environment. Their contribution 
to effective health and safety 
performance is included in their 
annual targets.

At the same time, employee 
participation is essential to 
establishing and maintaining 
occupational health and 
safety.

•  Developing and implementing 
a comprehensive occupational 
health and safety system 
across the Group.

•  Promoting a culture of 
prevention and ensuring 
compliance: all decisions 
must be taken in accordance 
with regulations and the 
fundamental pillars and 
principles of occupational 
health and safety.

•  Obtaining and maintaining 
health and safety 
certifications.

•  Establishing collaborative 
relationships with the various 
public administrations 
competent in this field.

A strong 
organisation

Leadership and 
participation

Communication, 
Education and 

Training

Fundamental 
principles of 

action

The 
community, the 

value chain, con-
tractors and other 

stakeholders
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Thus, during this fiscal year, many actions were carried out in order 
to achieve our goals: 

Updating the company’s preventive documentation through 
internal and external action programmes:

• Developing the annual programme of the prevention service.
•  Preparing the proposed prevention planning document and the 

results of the evaluations.
•  Carrying out studies on accidents and health damage reported by 

the company.

Increasing training in ORP (occupational risk prevention). 
The training programme has been updated with face-to-face and 
online training, which takes into account the general and specific 
risks in the workplace. The training of delegates and workers 
has been updated, with presentations of theoretical and practical 
training on the handling of electrical applicators and first aid 
training, among other actions.

Increasing safety and prevention in our facilities, 
through the following methods of control and 
identification: BITNOVA (access control system), 
E-COORDINA (document manager of commercial 
activities) and INTRAL (platform of knowledge of 
legal obligations in environmental matters).

Raising our professionals’ awareness of the importance 
of prevention and safety, both in the workplace and on the 
preventive measures to be taken to avoid reckless exposures.

•  “Gaining Health”, a campaign that covered twelve themes 
throughout the year.

•  Campaign oriented to integrate a gender perspective into 
risk assessment so that situations such as breastfeeding, 
pregnant women, postpartum, etc. are taken into account.

We have invested in minimising the risk of accidents in our 
facilities:

•  Creation of a physical barrier that prevents the spread of a 
possible fire from the picking area to the automated warehouse.

•  Technological renovation of the fire detection system, in particular 
by changing smoke detection equipment, push-buttons and 
communication loops in production areas. The new equipment 
installed has greater sensitivity in the detection of smoke and flue 
gases for early detection in case of fire.

•  Diversion of truck traffic from the main façade to the rear and side 
roads, thus reducing the risk of crash accidents.

•  Installation of pallet racks and grilles in accordance with fall 
protection.

•  Modification consisting of placing a waterproofing tank on the 
water storage tank for the fire-fighting network.

Accident frequency rates decreased compared to the previous year in 
both countries. As for the severity rate, it decreased by 13% in Spain.

 Spain France

DCG Accident Rate Indicators   2019-2020 2020-2021 2019-2020 2020-2021

Frequency rate  33.00 17.77 19.34 13.97
Severity rate 0.36 0.32 0.00 0.23
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In fiscal year 2020-2021, we 
developed a new leadership model 
that, based on our values, defines 
the skills and competencies 
of a DCG leader (emotional 
management, innovation, 
decision making, courage and 
communication). Alongside this 
leadership manual, we have 
designed a coaching program to 
facilitate its correct application 
and assessment by managers and 
middle managers.

Attitude, balance, determination and ability 
to mobilise are key to our leadership model

Ensuring the 
development 

of our employees

Knowing the company’s talent (high performance and high 
potential) and establishing growth paths is particularly 
relevant to achieving our strategic objectives. In this regard, 
we remain committed to providing the necessary means 
for the professional development of our employees through 
appropriate training according to the strategic needs of the 
company and of each individual.

Milestones of the year
•  Development of the talent matrix based on the information 

obtained from the talent map developed in 2018. This 
management tool allows us to identify key people based on 
their performance and potential, as well as to define the 
corresponding action and career plans based on the results 
obtained.

•  Leadership Coaching Program. Training in the new leadership 
model and support for the performance review process.

•  Design and implementation of the internal training plan 
through the DCG Talent University.

Through our DCG Talent University, we offer a 
wide and varied training catalogue that meets the 
identified needs. We are particularly proud of the “ 
Proyecto Claustro “, a project that seeks to share and 
deploy to the maximum the internal knowledge of the 
people who make up DCG through training sessions 
of a technical nature, skills and contents/actions of 
cross-cutting interest. The sessions are given on a 
voluntary basis by members of the DCG team, who 
make their expertise and knowledge available to 

the rest of their colleagues, for the benefit of people 
development and the Group’s competitiveness. At a 
time when teleworking and social distancing were 
beginning to have an impact, this initiative allowed 
us to strengthen and reconnect with colleagues in 
other areas with which we apparently had no reason 
to interact on a daily basis, by encouraging dialogue, 
fostering meetings and generating a network of 
knowledge, collaboration and cooperation.

Leadership
Management   

A positive 
attitude 
towards  
VISION

Determination to ACTBalance needed to 
better MANAGE

Leadership to  
MOBILISE/
ENCOURAGE

“The Proyecto Claustro was very satisfying for me as a student and 
trainer. It was a wonderful opportunity to expand, exchange and 
enhance the knowledge that exists within the Group. This project 
also helped us to cultivate empathy, to feel closer and to know each 
other better at a time when we were physically distant from each 
other.” David Chamorro, Packaging Manager 
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DCG Training Catalogue

Technical Training 
• Food hygiene and safety
• Food Defense
• Packaging
• Printing techniques
• SAP
• Management of non-payment
• Code of Ethics
• Other Trainings

Professional training 
• Empower Yourself
• Negotiation
• Leadership to face challenges
• Time management
• Other Trainings

Although the number of 
courses, the number of hours 
and the investment were lower, 
the number of attendees 
increased by 5% compared to 
the previous year.

ORP and environmental 
training  
• Environment
• Initial ORP

 2019-2020 2020-2021

Concept Total Total

Investment in training (EUR) 104,797 35,861
Total number of training hours 9,943 7,775
Number of Courses 141 99
Number of attendees 5,803 6,113
Average number of hours of training/employee * 17.20 14.73

*Average employee numbers

 Type of training  Total hours of training

 ORP 3,363
 Technique 3,452
 Skills 38
 Other (languages, etc.) 923
 Total 7,775

Performance 
Review
Reviewing performance is 
particularly important in the 
professional development of 
our employees, as it aims to 
align expectations, improve skills 
and strengthen competencies. For 
optimal implementation, the Human 
Resources Sector has supported 
directors and managers in this role.

This year, in addition to carrying 
out this process with all staff and 
digitising it, we have put in place 
a model for evaluating people in 
the plant, both for permanent and 
seasonal staff.

100%
of employees received 

a performance 
evaluation

Hours of training by 
occupational category

Management Middle 
Management 

Administrative 
Staff

Other 
staff

Total 

270

1,713

4,801

7,775

901

Average hours of training by gender

Average number 
of hours of training 
for women

Average number 
of hours of training 
for men

49%

51%

Upskilling
Reskilling
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Communication has been a fundamental tool to reach 
the necessary proximity in times of uncertainty, and to 
convey the necessary information to all our employees 
at the right time and in the right way, thus winning the 
battle for peace of mind and trust.

Communication
management

51

“Communication is the key to proximity, 
to managing peace of mind, to ensuring 
security and to maintaining a motivational 
climate“ Isabel Sánchez Ruiz, 
 Managing Director for Corporate affairs, Communication and Human Resources.50
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To meet the challenges described, the usual 
communication channels were used: emails, 
monthly newsletter, television in common 
areas, intranet, posters, bulletin boards and 
corporate WhatsApp (urgent issues).

In addition, an App is being developed and 
will be available the following year, and 

it will simplify procedures such as 
vacation requests, leave requests and 
leave, among others.

The following initiatives were 
particularly relevant:

Monthly publications 
on company matters, 
cultural and business 
transformation, CSR, 
articles and news of 
interest.

As it was not possible 
to organise the 
Christmas lunch, the 
CEO congratulated 
each employee through 
an emotional video, 
highlighting the work 
done during the year.

Quarterly internal 
publication that 
gathers testimonials 
and experiences from 
people who value the 
experience DCG offers 
to its employees.

11
Newsletters

Use of 
audiovisual 

tools 
to maintain 
proximity

A day at 
Delaviuda CG
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Survey about our 
culture and work climate
During the year, two questionnaires 
were carried out in Spain on well-being 
at work, focusing in particular on trust 
and commitment to society, leadership 
style, working climate, work-life balance, 
motivation and development.

The survey was conducted online. In order 
to activate the participation of plant staff, a 
QR code was included on the notices, which 
allowed them to complete the survey from 
their mobile phone. 

The following conclusions were drawn:

190
PARTICIPANTS

In order to facilitate 
digital disconnection and 
ensure healthy habits, 
especially at times when 
almost all office staff 
were teleworking, an 
infographic promoting 
good practices was 
disseminated.

Po
si

tiv
e

•  Significant increase in 
participation, driven mainly by 
the mobilisation of the plant’s 
collective.

•  Good working atmosphere 
and good relations with 
colleagues.

•  Flexibility.
•  Leadership.
•  Commitment.
•  Improvements and efforts 

in communication are 
noticeable.

O
n-going

• Building trust and hope for the future.
• Strengthen communication and transparency.
• Adaptation of the leadership model to the new needs of DCG.

Action 
plan

•  Skills development integrated 
into the new leadership model, 
fundamental to addressing 
business challenges in BANI 
environments.

•  Increased role of internal 
communication and transparency: 
The combination of remote and 
face-to-face work increases 
the importance of this tool for 
communicating with employees.

•  Digitisation and agility of 
processes.

•  Digital disconnection.

53%
Factory 

Collective
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TELEWORK

ORGANISATION

“COFFEE BREAK“

APPROPRIATE USE OF APPLIANCES

REST PERIODS AND LEAVE

ESTABLISHING COMMUNICATION

HOLDING MEETINGS

Teleworking requires good organisation, a sense 
of responsibility and discipline. At the beginning 
of each day, plan how and where you will be 
spending your working time during the day.

Even if you are at home, you are not alone! Take the 
time to relax and meet other colleagues. You can 
even set up a virtual café to strengthen relationships 
with colleagues, creativity and good ideas flow best 
when you’re relaxed!

Make reasonable use of technological devices 
and tools to prevent the risk of computer 
fatigue.

Activate the automatic response box.
If possible, designate a contact person for urgent 
questions.

Try to keep communication (emails and calls) within normal 
working hours: between 09:00 and 18:30.

Outside business hours, you can schedule the email to be sent the 
next business day.

Respect the digital disconnection of the recipient: if this is not an 
urgent question, a response will not be expected until the next day.

Adhere to flexible check-in and check-out times for 
meetings (10:00 - 17:00). Always do this during working 
hours and take into account the lunch break.

Remember the culture of effective meetings (agenda, 
notice, maximum duration).
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And here’s 
who we are
During the fiscal year 2020-2021, the average workforce of Delaviuda CG 
reached the figure of 528 employees. At the end of the fiscal year, on June 
30th, 2021, the number of employees reached the figure of 700.

Due to the seasonal periods of our plant in 
Spain, these figures have increased significantly, 
reaching a figure of more than 900 employees in 
some periods.

Average workforce by gender

   2019-2020   2020-2021

By gender  Spain France  Total Spain France  Total

Women 270 31 301 231 31 262
Men 209 68 277 198 68 266
Total 479 99 578 429 99 528

Average workforce by age range

   2019-2020   2020-2021

By age range Spain France  Total Spain France  Total

Over 50 years 163 29 192 157 34 191
Between 30 and 50 250 61 311 220 55 275
Under 30 years 66 9 75 52 9 61
Total 479 99 578 429 99 528

Average workforce by type of contract

   2019-2020   2020-2021

By type of contract Spain France  Total Spain France  Total

Permanent contract  241 98 339 238 98 336
Permanent seasonal  70 0 70 72 0 72
Temporary 168 1 169 119 1 120
Total 479 99 578 429 99 528

Average number of employees by occupational category

   2019-2020   2020-2021

By occupational category Spain France  Total Spain France  Total

Management  11 0 11 11 6 17
Middle Management  46 6 52 49 26 75
Administrative Staff 47 34 81 40 5 45
Other staff 375 59 434 329 62 391
Total 479 99 578 429 99 528

Evolution of the workforce of 
Delaviuda Confectionery Group

2018-2019 2019-2020 2020-2021

578 611
528

700
566 544

Average headcount Headcount at year-end

Over 50 Between 30 and 50 Under 30

60
84

145 151168

92

Women Men

Average workforce by 
gender and age range

Permanent Temporary Permanent seasonal

120
72

336

Average workforce by 
type of contract
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23
INTERNAL 

PROMOTIONS

In the 2020-21 fiscal year, 23 internal promotion 
processes were completed to fill vacancies. In 
addition, 8 new employees with a permanent 
contract and 75 seasonal employees were hired.

At the same time, we are committed to ensuring 
the professional immersion of those who have 
completed their studies. In that regard, 26 
scholarships were administered and 57% of the 
recipients were hired.

Equality and diversity
At Delaviuda Confectionery Group, we are 
committed to promoting equality as set out in our 
code of conduct, policies and human resources 
management processes. 

In addition, we have equality plans for the 
work centres of Delaviuda Alimentación, SAU 
and Artenay Bars, SAS, which were previously 
negotiated with workers’ representatives. These 
plans constitute a fundamental tool for the 
promotion of equal treatment and opportunities 
and the reconciliation of professional, personal 
and family life.

The Castilla-La Mancha Institute for Women 
awarded us the two-yearly award Distintivo 
de Excelencia en Igualdad Conciliación y 
Responsabilidad Social (Award for Excellence in 
Equality, Work-Family Reconciliation and Social 
Responsibility). This recognises the work we are 
doing with businesses in the region.

Artenay Bars, for its part, obtained a score of 98 
out of 100 for equality in the professional index 
which must be declared and submitted every year 
to the French Ministry of Labour.

Finally, we included people with disabilities in 
our staff. This year, we hired 11 people with 
disabilities, 2% of the workforce, thus complying 
with the requirements of the General Law on 
Disability.

A firm commitment to reconciliation

At Delaviuda Confectionery Group, there are many 
measures that facilitate and promote work-family 
balance. Our Group has the EFR certification, 
which recognises us as a company seeking to 
reconcile the professional and personal lives of 
employees.

This year, we strengthened the efr Committee, 
which is now composed of four members: two 
from the “Human Resources” sector and two from 
the “Communication and CSR” sector.

Throughout the year, new conciliation needs have 
been identified, which will be translated into new 
measures in the coming year. These needs were 
collected through the latest Use and Satisfaction 
Survey, as well as the Workplace Well-being 
Questionnaires.

6
Measures of 

flexibility in time 
and space

3
Family support 

measures

7
Measures of 

professional and 
personal 

development

3
Measures 

regarding equal 
opportunities

12
Measures 

regarding quality 
of employment
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to the earth
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Our commitment to the 
land in its twofold aspect 
comprises the style of 
relationship we establish 
with our communities, 
their inhabitants and 
the natural environment, 
generating economic 
and social value 
and preserving the 
environment.

WATER CONSUMPTION 
REDUCED BY 

compared to the 
previous year

20% 

RECYCLED WASTE
663 Tn 

+61,000
kg of donated 

products

DONATED BARS 
for sporting events

6,600

TONS OF CO2 
EMISSIONS CAPTURED 

by our almond 
plantations

4,670.4 
MWh
Energy 

consumption

12,671 
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Many actions confirm the level of commitment and proximity of 
this family group, which is particularly concerned and linked to the 
environment in which the company was born and grew up. This is 
reflected in particular in the economic and social impact generated by 
its activity, through the creation of direct and indirect jobs, compliance 
with tax obligations, the link with the business fabric and the local 
community through various initiatives such as the donation of its 
products, the participation in forums or the promotion of sports 
initiatives, among others.

Generated value (in thousands of euros) 2019-2020 2020-2021

Wages and salaries  13,417 12,536
Social security contributions 4,463 4,064
Purchases 59,247 54,420
Corporate tax 0 64
Other taxes and levies 630 490
Donations 115 92

 Delaviuda Artenay Total

Donation of products (kg) 47,772 13,272 61,044

75%
of our suppliers 

ARE LOCAL
Lids for a new life
An initiative developed at the Sonseca 
facilities that consists of collecting 
plastic lids to facilitate access to 
medical or orthopaedic care for 
children with serious illnesses.

#empresasconcorazón 
In order to help the people whom the pandemic has 
affected economically the most in the region, we 
participate in the Programme Empresas con Corazón 
(Companies with Hearts) through donations of 
products.

Delaviuda has been recognised by Cáritas Diocesana 
de Toledo as one of the #empresasconcorazón most 
involved in the fight against the coronavirus emergency. 

61,044
DONATION OF 

PRODUCTS

kg

Committed to a 
better society

One of the Group’s hallmarks is its collaboration 
with various social organisations through the 
donation of our products. Among the organisations 
with which the Group collaborates regularly are 
the Food Bank of Madrid, Caritas, the Red Cross, 
soup kitchens... This year, we have paid special 
attention to people in vulnerable situations due to 
the health crisis.

In Artenay, we supported the following 
organisations with the donation of bars: Hôpital 
d ‘Orléans, Fédération française de sauvetage et 
de secourisme du Loiret, Centre de vaccination d 
‘Orléans and the association RDV Solidaires 45.
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Fair 
held in 
Artenay 

with the aim 
of helping young 

people to enter the 
labour market.

Virtual 
meeting to 

discuss covid-19 
and labour market 

issues.

An event 
promoted 

by Acción 
Contra el 

Hambre with the 
aim of sharing 
best practices, 
giving visibility and 
raising awareness 

of the reality faced 
by unemployed people 

over 45.

We participate 
in this employment 

program promoted by 
the French government 

to facilitate the 
recruitment of people 
who have difficulties 

finding a job.

Organised by Acción 
contra el Hambre, it 
was a virtual forum 
through an original 
dynamic of stands and 
avatars thanks to which 

we were able to inform 
potential candidates about 

our company and offers.

An 
online meeting 

that connected 25 young 
university students with the 

human resources departments 
of 14 well-known consumer 
goods companies. Delaviuda 

Confectionary Group 
contributed its experience 
and knowledge on how to 

deal with employment 
opportunities in the 

sector.

Prepared by 
AECOC, it covers 
the management 
carried out by the 
HR departments of 
companies during 

this crisis.

With job creation 

For years, we have been actively involved 
in initiatives to promote employment and 
employability. The most important are 
described below:

Forum “Act45: 
promoviendo la 

empleabilidad y la 
participación de mayores de 45 

en oportunidades de aprendizaje 
a lo largo de la vida (Act45: 

promoting employability and 
participation of people over 

45 in lifelong learning 
opportunities)”.

Participation in the 
report “El impacto del 

Covid-19 en la gestión de 
RRHH en gran consumo (The 

impact of Covid-19 on HR 
management in the large 

consumption sector)”

Virtual fair 
“Encuentro por el 

Empleo (Meeting for 
Employment)” 

I Speed 
Job Dating

“France, an 
opportunity. 
Businesses 
participate.”

Virtual Job Fair 
“200 empleos, 200 
sonrisas (200 jobs, 

200 smiles)”

Business 
round table 

organised by Acción 
contra el Hambre 

(Action against 
Hunger)

It is the 
university job 

fair of Castilla-
La Mancha. It is 
a meeting between 
companies, organisations 

and students looking for 
a first job opportunity.

15th 
Employment 

Forum 
UCLM2E
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Promote a healthy lifestyle

From our headquarters 
in France, we supported 
various sporting events with 
the donation of 6,600 bars. 
In Spain, the initiatives in 
which the company usually 
cooperates were cancelled 
because of covid-19.

• Club Omnisports de Marcilly en Villette 
• Club Orléans ASFAS triathlon 
• Rando pedestre Vrigny 
• Amicale Sapeur Pompiers St Benoit Sur Loire 
• Virades de l’Espoir à Ormes 
•  Jeunes Sapeurs (young firefighters) -  Pompiers 

de Pithiviers 
• Les Lions club d ‘Orléans 
• Infosport organisation 
• Camp Basket Trainou 
• Asso Trisomie 21 Loiret 
• Cycling Hiking from Pithiviers Le Vieil 
• Club de triathlon d’Orléans 
• Comité Barrière St Marc 
• USM Saran Tennis 
• L’Amicale Des Anciens Jaune et Vert 
• Aschères le Marché 
• Mairie de Chateauneuf sur Loire

Knowledge sharing

We continue to participate in various forums, fairs, meetings and 
associations, where experiences, trends and knowledge are shared, 
thus contributing to the strengthening of the sector and a greater 
proximity to customers.

Participation in forums
Our CEO 

participated as a 
jury member in the 
Emprendedores XXI 
(Entrepreneurs XXI) 
Awards in Castilla - 

La Mancha.

  Fourth Ibero-American 
Congress of the CEAPI  

(Consejo Empresarial Alianza 
por Iberoamérica - Entrepreneurial 
Council Alliance for Ibero-America) 
for business leaders and business 

families. In order to discuss the 
social role of companies as part 

of a new welfare state.

I Virtual Forum on 
Equality in the Workplace. 

Organised by the Instituto de la 
Mujer (Women’s Institute) of Castilla 

- La Mancha and the Fundación 
Matrix, we participated as a company 

recognised by the Distinction 
of Excellence in Equality, 

Reconciliation and Corporate 
Social Responsibility.

Virtual meeting 
“Novedades Compliance: 

nueva ISO 37301 y Canales 
de alerta y denuncia (New 

Compliance Developments: new 
ISO 37301 Standard and Alert and 

Complaint Channels)” to analyse the 
maturity of alert channels managed 

by companies as part of their 
compliance management 

systems.
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Associations  

•  Cre100do. An initiative promoted by the 
Fundación Innovación Bankinter (Bankinter 
Foundation for Innovation), the Ministry of 
Economy, Industry and Competitiveness, ICEX 
and the Círculo de Empresarios, which aims to 
contribute to the development of the Spanish 
middle market through companies of excellence.

•  CEAPI. A business council made up of 140 
presidents of the largest Ibero-American 
companies that is committed to strengthening 
the network of relationships and the Ibero-
American commercial space.

•  AECOC (Association of Manufacturers and 
Distributors). An association that brings together 
all the agents in the value chain, from producers 
to logistics operators and distributors, in order to 
provide value to the consumer.

•  ASCOM (Spanish Compliance Association). 
Professional association that addresses the 
need to create a common space for Compliance 
professionals in our country.

•  Produlce (Spanish Confectionery Association).  
Association whose mission is to represent 
the interests of manufacturers of sweets and 
confectionery.

•  Netmentora Madrid Association. Non-profit 
business association, which aims to contribute 
to social development and economic growth by 
supporting the creation of businesses and jobs 
by entrepreneurs.

•  Forum Inserta de Castilla-La Mancha. A space 
to advise, design and propose measures for 
the professional integration of persons with 
disabilities.

•  Calidalia. A company that brings together the 
main companies in the food and consumer 
goods sector in Spain and operates as a 
purchasing centre.

•  Association of Family Businesses of 
Castilla-La Mancha, founded with the aim 
of facilitating the continuity of the most 
important family businesses in the region 
through the improvement of the legal and 
fiscal environment, and the promotion of 
training, among others.

•  Federation of Entrepreneurs from Toledo 
(FEDETO). An organisation that provides 
advice and support to the businesses in the 
region.

•  Alliance7. French Federation of Food 
Products which offers a support service 
in the fields of social affairs, food safety 
and quality, sustainable development 
and the environment.

Fairs

Due to the impact of covid-19, all trade fairs 
in which Delaviuda CG used to participate 
were cancelled. However, we looked for 
alternatives to strengthen the relationship 
with our customers:

•  The Virtual Event by El Almendro & 
Delaviuda. For the first time, we organised 
a virtual experience, through which our 
international catalogue was presented 
by means of a complete digital shelf. The 
space included attractive video clips to 
showcase our brands and a personalised 
site to host live meetings and build new 
relationships of interest.

•  Summit of the Americas. Virtual trade fair 
dedicated to the sale of travel retail with an 
online stand.
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Channels of 
communication 
with our 
stakeholders

Transparency with 
our stakeholders is 
a strategic priority. 
With this in mind, 
we pay particular 
attention to internal 
communication 
with our employees, 
to the annual 
publication of the 
sustainability report, 
and to corporate 
social networks, 
through which we are 
in contact with our 
external stakeholders.

News Sustainability Report

Corporate 
website

Web’s

Social networks 

Stakeholders Communication Channels

Shareholders  Meetings of the Board of Directors
 Consolidated Annual Accounts 
 Sustainability Report
 Corporate Website
 Monthly Newsletter

Employees Emails
 Bulletin Board
 Posters
 TV Rest Areas
 Corporate Web
 Monthly Newsletter
 Suggestion Box
 Sustainability Report
 Social networks
 Intranet
 WhatsApp Channel

Customers Corporate Web
 Events
 Trade Shows
 Sustainability Report
 Social networks 

End consumer  Corporate website
 Social networks
 Email

Company Website
 Campaigns
 Collaboration Agreements
 Events & Forums
 Sponsoring
 Interviews & Reports
 Press Conferences
 Social networks

Suppliers Corporate Website
 Emails
 Sustainability Report
 Social networks
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Committed to the 2030 Agenda

Our commitment 
to the 2030 Agenda 
is mainly visible 
in actions that 
contribute to the 
objectives linked 
to our activity 
(objectives 2 and 
3) and those which 
promote professional 
integration, equal 
opportunities and 
quality employment.

Sustainable Development Goals

Goal 1:  Eradicate 
poverty in all its 
forms everywhere

Goal 8: Promote 
sustained, inclusive and 
sustainable economic 
growth, full and 
productive employment 
and decent work for all

Goal 9: Build resilient 
infrastructures, promote 
inclusive and sustainable 
industrialisation and 
encourage innovation

Goal 12: Ensure 
sustainable forms 
of consumption and 
production

Goal 15: Protect, restore and 
promote the sustainable use 
of terrestrial ecosystems, 
sustainably manage forests, 
combat desertification, halt and 
reverse land degradation and 
halt biodiversity loss

Goal 2: End hunger, 
achieve food security 
and improved nutrition, 
and promote sustainable 
agriculture

Goal 3: Ensure a 
healthy life and well-
being for all at all 
ages

Goal 4: Achieve inclusive, 
equitable and quality 
education and promote 
lifelong learning 
opportunities for everybody

Goal 5: Achieve gender 
equality and the 
empowerment of all 
women and girls

• Food donations.
• Fairtrade Label.
• UTZ, RSPO certified.

•  Participation in business, 
employment and 
entrepreneurship forums.

•  Adherence to the AECOC 
employability pact.

•  Innovation Strategy
•  Our own R&D centre 
•  Product innovation projects.

• Almendralia.
•  Sustainable procurement 

certificates.
•  Actions against food waste.

• Lids for a new life.
• Carbon sinks.
• Our own almond farms.

• Food donations.
• Collaboration with Too Good To Go.
• BRC food certificates.
• RSPO.
• Fairtrade Label.
• UTZ certified.
• Food safety policy.

• COVID measures implemented.
•  Collaboration with sporting 

events. Promoting healthy 
lifestyles

• DCG Talent University
•  DCG People Training and 

Development Plan
•  Collaboration with entities 

such as the YMCA (youth 
employability).

•  Collaboration with Acción contra 
el hambre (Action against 
Hunger).

• Equal opportunities plan.
•  Excellence award by the 

Instituto de la Mujer de CLM.

M
easures put in place by the C

om
pany
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Environmental Performance  Units 2019-2020 2020-2021

Electricity consumption1 Kwh 12,355,230 11,388,660
Propane gas consumption2 l 57,423 74,637
Gasoil C consumption3  l 586,054 540,353
Diesel consumption3 l 31,964 26,223
Consumption of natural gas4 Kwh 3,040,844 1,281,833
Emissions (Scope 1 and 2)1 Tn CO2 equivalent 5,281.64 3,889.88
Water consumption1 m3 21,340 18,004
Hazardous waste1 Tons 4.7 4.9
Non-hazardous waste1 Tons 1,646 1,447

1. Aggregate data from Delaviuda Alimentación, S.A.U. and Artenay Bars, SAS are reported.
2.  For the period 2019 - 2020, data from Delaviuda Alimentación, S.A.U. are reported and for the year 2020-2021, data from Delaviuda Alimentación, S.A.U. 

and Artenay Bars, SAS are reported.
3. Data from Delaviuda Alimentación, S.A.U. are reported.
4. Data from Artenay Bars, SAS are reported.
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Environmental
Commitment 
Preserving nature is one of 
our commitments. To this end, 
we seek to reinforce positive 
impacts and minimise negative 
impacts, respecting the 
environment beyond compliance 
with applicable environmental 
legislation.

The Group’s environmental management 
focuses on the development of various 
initiatives that contribute to the reduction and 
efficient consumption of resources, as well as 
to the minimisation of waste generation.

One of the Group’s 
main goals is 
to reduce the 
environmental 
impact of its 
activities

- In order to raise 
awareness about 

environmental protection, 
we have included in our training 

catalogue a module on 
Environment with 

content on 
environmental 

management and 
waste management

75
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At Delaviuda Confectionery Group, we 
measure and monitor key environmental 
indicators and implement initiatives to reduce 
consumption or make it more efficient. During 
the year under review, specific consumptions 
were reduced due to the decrease in 
production.

Energy efficiency

During the year, we implemented initiatives that contribute to improving energy 
efficiency, such as those described below:

We strive to continuously 
improve the management 
of our resources

Sustainable consumption of resources

Energy 

Within the Group, we measure the consumption of 
the different energy sources.

Installation of insulation blankets  
at the Artenay site, which save 
approximately 240 MWh per year and 
reduce greenhouse gas emissions by 
52 tons. A total of 170 blankets were 
installed, which is equivalent to 44 
m2 of insulated surface and a 73°C 
reduction of the average surface 
temperature.

Replacement of diesel with 
propane in two burners (less 
polluting fuel).

Renewal of the production 
area lighting through LED 

technology.

Energy consumption   Units 2019-2020 2020-2021

Electricity consumption1      Kwh 12,355,230 11,388,660
Energy intensity  Kwh/kg produced 1.51 1.77
Consumption of natural gas2   Kwh 3,040,844 1,281,833
Propane gas consumption4 l 57,423 74,637
Diesel consumption4 l 586,054 540,353
Diesel consumption4 l 31,963 26,223.15

1. Aggregate data from Delaviuda Alimentación, S.A.U. and Artenay Bars, SAS are reported.
2. Data from Artenay Bars, SAS are reported.
3.  For the period 2019 - 2020, data from Delaviuda Alimentación, S.A.U. are reported and for the year 2020-2021, data from Delaviuda Alimentación, S.A.U. 

and Artenay Bars, SAS are reported.
4. Data from Delaviuda Alimentación, S.A.U. are reported.
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Each year, we seek to reduce and 
optimise our consumption and 
use of resources by implementing 
improvements in our facilities that 
result in lower emissions.

During the year, our GHG (greenhouse gases) 
emissions reached 3,888.46 tons of CO2 
equivalent.

Emissions  Emission units  2019-2020 2020-2021

Emissions category 1  tons of CO2 2,615.50 2,058.47
Emissions category 2  tons of CO2 2,666.14 1,829.99
Total emissions tons of CO2 5,281.64 3,888.46

Emission Factors. Electricity (mix 2020 ENGIE, SLU), Diesel C, natural gas and propane gas (MITECO 2020), in the case of Spain. For France, the emission 
factors for gas and electricity of ADEME (French Agency for the Environment and Energy Management) have been taken into account.

Emission reduction initiatives

Our almond farms are considered carbon 
sinks, which means we can absorb some of 
our emissions. We estimated that last year 
we offset 87% of category 1 and 2 emissions 
derived from our activity.

On the other hand, our supplier CHEP in Spain 
has awarded us the certificate of sustainability 
for our contribution to the protection of the 
environment and the promotion of a sustainable 
logistics model, generating together the 
following positive impacts:

In addition, our transportation service providers have double-decker vehicles -two-storey- 
(two trucks replace three standard trucks), which means:

4,670.4 
tons CO2/YEAR 

IN CARBON SINKS

Emissions

More wood 
savings of about 

36,446 dm3, 
representing more 

than 35 trees

Greater emission 
reduction of 

about 43,576 kg  
more than 39,795 km 

by truck

More than 3,435 kg 
of waste reduction  

more than 2,639 people 
(daily waste)

39%  
fewer trucks 

needed

40%  
less pollution

64%  
more carrying 

capacity per trip
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Other 
environmental 

initiatives

768,263
KG OF RECYCLED 

WASTE

kg

Reducing waste and promoting recycling -so 
that they do not end up in landfills- continue to 
be areas on which we are working. At Delaviuda 
Confectionery Group, we identify, separate and 
control all different types of waste (hazardous 
and non-hazardous) generated by the activity, and we 
have several authorised waste managers who collect 
and process them.

Waste management

Hazardous waste (Tons)

2020-2021

2019-2020

4.9

5.76

Non-hazardous waste (Tons)

2020-2021

2019-2020 1,642

1,446

We use organic waste 
for the production 

of animal feed

                                Contribution to                 
                      sustainable mobility 
                   with areas for 
               bicycle parking

   Measurement 
      of parameters 
       with the required 
            qualities of water 
                      discharges

        Internal 
                employee           
                       awareness

                              Replacement of    
                          refrigerant gases 
                 in the cooling tunnel 
    with less polluting gases

Thanks to the collaboration 
between El Almendro and the 

application Too Good to Go, which collects 
surpluses from food companies to avoid waste, 

we distributed 400 packs of El Almendro products.

We fight against food waste

At Delaviuda Confectionery Group, we develop several actions to minimise the food waste 
generated by our business.

• Reprocessing of production residues or non-compliant products.
• Recovery of food products to give them a second life (sale of co-products).
• Donation of products to food banks and other social organisations.
• Activation of promotions and special sales in our physical store.
• Collaboration in projects to extend the life of a product and to better preserve it.
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98.6%
SERVICE LEVEL

(Kg served out of 
Kg ordered)

At Delaviuda Confectionery 
Group, we continued to make 
progress in consolidating our 
operational model focused 
on efficiency and digitisation. 
Always with the aim of improving 
the service offered to our 
customers. 

The main actions carried 
out were the reduction of 
complexities to minimise 
inefficiencies, the measurement 
and control of processes, the 
information systems security 
plan and the use of data analysis 
tools (artificial intelligence). 
Particularly noteworthy is the 
supply chain analysis and the 
implementation of new state-of-
the-art planning systems.

We need to bear in mind that we started the year 
and the Christmas campaign in a very uncertain 
context, characterised by a gradual increase in 
contagions and successive restrictions on mobility. 
Due to its seasonal nature, it is at this time of 
year that our plant in Sonseca (Spain) sees its 
workforce increase significantly, reaching peaks 
of around 900 employees. Thanks to the Group’s 
rapid adaptation to this situation that started in 
March 2020 and the great efforts made, especially 
during the most critical months of the pandemic, 
we were able to ensure business continuity while 
maintaining the level of service and commitment 
to our customers. In this regard, the work done in 
planning and tracking short-term orders in order to 
adapt inventories to these changing circumstances 
has been highly relevant.

As a result, we managed to improve the service 
level compared to the target (98.6% against 97%) 
as well as a 10% reduction in the value of the stock 
favoured by the readjustment of quantities and 
production dates.

In addition, we continued to invest in efficiency. 
Our investments have been mainly focused on 
the optimisation and automation of industrial 
processes, the improvement of installations or the 
acquisition of new equipment in our two plants. 
These improvements have increased the efficiency 
and competitiveness of the Group.
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Some remarkable projects

Spain
•  Acquisition of two new cookers for the production of 

turron dough to increase the production capacity of 
caramel turron dough and bakery turrons.

•  Expansion of the production capacity of 0ºC glycol 
water, which is used to cool raw material warehouses 
and production lines.

•  Acquisition of a new set of pistons for the Awema 
lines, which allows greater flexibility between the 
products manufactured on both lines.

•  Progress in capturing raw material consumption and 
notifications to SAP on major production lines.

•  Purchase, installation and integration of a new tank 
for cocoa truffle dough into the general chocolate 
dough management system.

•  Improvements in the tempering system for chocolate 
coating.

•  Adaptation of heat sealing to a certain type of 
chocolate.

France
•  Purchase and installation of a new, more powerful 

pump to increase syrup production capacity.
•  Change of the laminating structure on the Togum 

line. Renovation of the old painted steel structure for 
a new stainless steel one with a cleaner and more 
suitable design.

•  Installation of refrigeration on the packaging 
conveyor belts on the Sollich bar line. Cooling of the 
bars on the feed belts before the flowpack wrapper to 
obtain better handling and less accumulation of syrup 
residue on the conveyor belts.
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Our digital transformation 
model aims to ensure that our 
departments and employees are 
ready to meet the challenges of 
digital transformation. 

Our Group is constantly adapting to new 
technological developments in the market, 
providing continuous support to our employees. 
Their participation in this new technological 
paradigm is active, effective and valuable, and 
they are the main protagonists of change. In 
this model, security becomes a key element in 
all aspects of the business and its operation, 
as well as implementation of services to our 
business areas based on Cloud Computing, 
IoT (Internet of Things), Machine Learning and 
Artificial Intelligence.

Our Digitisation Model

DCG Digital 
Transformation 
Model Axes

Actions performed
•  Update of the network infrastructure at the Artenay 

site (France), increasing security and redundancy and 
enabling high availability (HA).

•  Implementation of WiFi 6 protocols on sites.
•  Extension of cybersecurity in remote communication 

channels to sites (teleworking, etc.) through online 
analysis.

•  Process automation through workflows based on 
Microsoft 365 solutions.

•  New working model thanks to the virtual workplaces 
applied to the IoT.

•  New cloud data backup architecture adding greater 
resilience against ramsonware attacks (backups with 
immutable characteristics).

•  Technological training in best management practice 
frameworks such as ITIL, Scrum, LEAN, etc. for 
technical profiles and other business profiles.

•  Ongoing improvement of Microsoft 365 suite 
services: ongoing presentation of new services to the 
user community. 

•  Implementation of SDWAN communication 
technology in our sites, which increases the level 
of high availability and reduces the possibility of 
communication failures.

•  Improved audio/microphone service in DCG meeting 
rooms.

•  Development of a pricing tool in the Microsoft 
environment with PowerApps and PowerBI that will 
greatly assist the marketing department in price 
analysis.

•  Generation of analytical reports for decision-making 
in an enabling environment with the PowerBI tool.

Cultural 
Change

Business 
model

Customer 
relationships

Products and 
services
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At the same time, the Systems Department continued to play a leading role in the capacity to respond 
to COVID-19. The following actions have been taken:

• Deployment and distribution of maximum mobility workstations.
• Design and creation of a new network infrastructure for remote access.
• Creation of a cloud access platform for remote users.
• Design and implementation of virtual workstations (Workplace Anywhere).
• Securing external connections to the organisation.
• Implementation of a new collaborative work model/concept.
• Implementation of the Microsoft 365 cloud suite: Outlook, TEAMS, Sharepoint, etc.
• Convergence to a data architecture based on a single and shared data model.
• New user support service with remote coverage.
• Workshops/training on the new services offered.

Security management
Throughout the year, the Systems, Compliance and 
Human Resources sectors, together with several 
external experts, made progress in the design of 
the Delaviuda CG Security Master Plan.

This plan establishes our Information Security 
Management System (ISMS) based on the ISO/
IEC 27001 framework, which encompasses a set 
of policies and procedures that standardise our 
organisation’s information security management 
by comprehensively addressing the drivers of 
confidentiality, integrity and availability.

The ISMS is finalised and awaits the approval of 
the Executive Committee for publication.

Awareness-raising and training are essential to 
prevent and minimise the risk of potential security 
incidents. To this end, we are developing the 
following three campaigns:

•  Cybersecurity risk awareness campaign = STOP 
+ REFLECT + PROCESS campaign which is 
regularly presented to employees.

•  Phishing campaigns. Sending fraudulent emails 
to employees to evaluate our response to this 
type of cyber-attack, the most common today.

•  Campaigns on tools and applications for correct 
and safe use, eliminating unnecessary risks.

The safety master plan was created 
within the Security Committee

remote access
workplace anywhere

mobility
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Safe products of   
the highest quality 

In line with previous years, the food safety and 
quality goals for the year have been directed 
towards maintaining the level of complaints 
and certification levels, as well as reducing the 
number of complaints due to foreign materials.

Food Safety Certifications Sonseca Artenay

IFS Food  x x
BRC Food x x

Sustainability Certifications  Sonseca Artenay 

RSPO (1) x x
Rainforest Alliance (2) x x
ORGANIC  x x
Fairtrade (3) x 
ELS (4) x 

(1) Palm oil
(2) Rainforest Alliance is the result of the merger of UTZ and Rainforest Alliance.
(3) Certain private label cocoa products
(4)  The ELS crossed spike is an internationally recognised sign for identifying gluten-free foods. These products are specially developed so that the celiac 

population can consume them with complete guarantee.

Our food quality and safety policy 
reflects the Group’s commitment 
to our stakeholders, placing 
customers and consumers at the 
centre. This commitment requires 
us to constantly respond to their 
needs, to offer safe and high-
quality products and to innovate 
to adapt to consumers’ tastes and 
preferences.

Our food quality and safety management system 
is constantly configured and adapted to meet 
the most demanding industry standards, legal 
requirements and customer needs.
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Complaint rate = (complaints accepted/1,000,000 kg manufactured) *100; *Including a number of complaints from a customer for chocolate defects not attributable 
to Delaviuda Alimentación.

Complaints received per million kg manufactured

Spain  2019-2020 2020-2021

Campaign product  4.06 3.60
Bars  10.06 15.69*

France  

Bars   17.02 16.41

Some 
strengths

Digitisation of 90% of traceability records related to food 
quality and safety: this initiative has enabled us to speed 
up and increase the efficiency of data collection and, 
consequently, significantly reduce response times.

  Implementation of measures to minimise the risk of cross-
contamination at the start of the manufacture of products 
containing peanuts (one of the most potent allergens) in turron: 
measures such as production planning, the designation of an 
exclusive storage area for this raw material, and the updating of 
labelling to warn consumers of the possible presence of traces 
of peanuts in similar products.

Complaints 
Management 
Within Delaviuda Confectionery Group, 
we have a procedure that defines how to 
handle potential customer and consumer 
complaints. Most complaints are received 
through customer service and social media. 
Once the reasons for the complaints have 
been analysed, the quality department is 
responsible for responding to the customer. 
Complaints are resolved within 24 - 48 hours.

Within the Group, we distinguish complaints 
related to seasonal products (seasonal 
production) and bars (all year-round 
production).
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Nuts account for 36.5% of total raw material 
purchases. Cases (39%) and films (30%) are 
the most used packaging

Management of suppliers of raw 
materials and other materials

   2019-2020   2020-2021

 Delaviuda Artenay Total  Delaviuda Artenay Total

Raw materials         11,107,274 4,983,223  16,090,496 11,122,135 5,497,037 16,619,172

Breakdown of raw materials and other materials

R
aw

 m
at

er
ia

ls
M

at
er
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67%

33%

Other

Cereals

Chocolates

Nuts

Boxes

Other 

Film

Cases

9.1%

18.1%

14.4%

16.7%

30.0%

38.9%

36.5%

36.3%

We continue to 
be committed to 
sustainable 
sourcing

In addition to that, other fair trade cocoa 
ingredients (cocoa powder, cocoa biscuit or 
coffee dough) are purchased, although their 
percentage is not yet significant.

231 
Certificated 
Suppliers

177
raw 

materials

54
containers and 

packaging

Our commitment to the quality and safety 
of the products makes us very demanding 
with our raw materials and other 
materials suppliers, of whom we require 
a series of requirements in accordance 
with our supplier approval and evaluation 
system, giving priority to quality, delivery 
and price variables.

100%
evaluated 
suppliers

2
supplier 

audits

100% of the purchased  
palm oil and 

vegetable fats 
are RSPO

43% of the cocoa 
dough and 30% of the 

cocoa butter are 
UTZ and Fairtrade 

certified
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Our vast experience and know-
how regarding almonds are the 
key to Almendralia’s success. 
We launched this project five 
years ago with the aim of 
guaranteeing the sustainability 
of the supply of our main 
raw material (almonds) and 
achieving maximum traceability, 
quality and freshness of our 
products.

Almonds
from our own harvest 

101

We integrate the best 
quality raw material 
for new products, 
while reducing our 
carbon footprint 
(zero km sourcing), 
creating jobs and 
supporting the rural 
environment

A sustainable 
project

Almendralia allows us to 
control the whole value chain 

of the almond, from the 
moment we harvest it in the 

field to the moment we bring it 
to our consumer’s table.

Improvements have been 
made with the investment 

in an on-farm almond 
cleaning and husking 
facility, which can be 

adapted to the current and 
future plantations.

One of this year’s key launches 
was the Cosecha Propia range 

from El Almendro, a limited 
edition produced with almonds 

from our own fields.

During 2021, we gave new 
impetus to our almond cultivation 

project with the acquisition of a 
125-hectare irrigated farm. The 
farm has the optimal conditions 
to start the planting process in 

the second half of 2022.
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The Development Department is 
responsible for promoting and 
consolidating innovation, which 
is a key element of Delaviuda 
Confectionery Group’s growth 
strategy.

The section is composed of a multifunctional 
team of twelve people, with specialized training 
and extensive experience in the food industry. 
In this way, we are able to provide a fast 
and quality service to meet the needs of our 
customers, both internal and external.

The priorities of the Development Section are 
directed towards:

•  Working on a strong, innovative and 
differentiated product portfolio, through 
cutting-edge innovation and reinvention.

•  Getting more visibility at the point of sale 
thanks to a more premium and resolutely 
trendy design of our displays in order to 
further improve our consumers’ shopping 
experience.

•  Improving active communication with the 
consumer.

Innovating in 
new ways to enjoy

Phases of the Delaviuda CG innovation process

01
Project 

Briefing

03
Industrialisation

02
Development 

of prototypes 
and profitability 

analysis

04
Launch
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In order to monitor ongoing projects, 
there is a Monitoring and Innovation 
Committee composed of heads of 
different departments and itinerant 
people, who provide a global vision of 
the project.

We were the pioneers 
in reinventing how to 
consume turron

Thins

Bites
Turron 
sticks
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Our efforts have 
led to cutting-edge 
innovations that have 
surprised industry 
and consumers

107
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With our Delaviuda brand, we have expanded the range of Delaviuda 
chocolate products with the launch of two new varieties of Sticks: 
Cheesecake Sticks and Tiramisu Sticks.

El Almendro also presented a more practical proposal for his turron 
range, highlighting the servings of 70% dark chocolate turron.

In the field of third-party trademarks, new references have been 
launched in the following categories:

•  Sport bars, with different criteria (flavours, hours and consumption 
conditions, among others).

•  Nuts and seeds bars, which combine different textures and flavours 
and are also a source of fibre.

•  Cereal and fruit bars, developing a wide range of products 
combining cereal, fruit, chocolate, etc.

Third-party trademarks

70%
DARK CHOCOLATE 
TURRON SERVINGS

SPORT BARS
 

NUTS AND SEEDS BARS

CEREAL AND FRUIT BARS

Product launch

Our product launches this 
year meet the growing 
demand for snacks and 
indulgence products.

We have also worked on 
researching and using new 
ingredients with beneficial 
properties for health, in 
response to requests from 
our customers.

2
NEW STICK
VARIETIES: 

CHEESECAKE AND 
TIRAMISU STICKS
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New 
developments
Our commitment for Christmas 2021 is to continue 
to surprise consumers with new concepts that 
meet consumer trends and the needs of different 
consumer profiles.

With our Delaviuda brand, we are committed to responding to the growing 
trend of “chocolatisation”, convenience and Christmas “snackification”.

Thus, we have developed two new stick proposals that consolidate and expand 
our range: the Tres Chocolates Sticks (three thin layers consisting of intense 
chocolate, milk chocolate and white chocolate) and the Fruta de la Pasión Sticks 
(which combine intense chocolate with white chocolate and passion fruit).

In the chocolate and praline segment, we have worked to revive the “Creations” 
range, with a more attractive, modern and elegant design.
•  “Creations Assorted Selection” chocolates, with four recipes: white 

chocolate with almonds, milk chocolate with hazelnuts, milk chocolate with 
caramel and intense chocolate with 70% cocoa. 

•  “Creations Dark Selection” chocolates for intense chocolate lovers: 70% 
coffee chocolate, 70% orange chocolate, 70% almond chocolate and 70% 
intense cocoa chocolate. 

•  “Creations Noisette” chocolates for those who like to enjoy this whole nut in 
the form of a milk chocolate bonbon. 

In its commitment to to innovation, convenience and snacking,  Delaviuda has 
developed a new range of traditional turron in portions: Turrón Blando, Turrón 
Yema Tostada and Tortas Mini Imperiales (soft turron, egg yolk turron and 
imperial mini tartlets), and enters the almond Sticks segment with the traditional 
Turron Sticks and the Soft Turron and Almond Turron Sticks.

In the specialty sector, the Delaviuda brand will also strengthen its range of 
Panettones, made with natural sourdough and 100% butter: Panettone Tres 
Chocolates, Panettone Brownie, Panettone Clásico and Panettone Chocolate. It 
will also present the new chocolate and almond brownies, gluten-free sponge 
cakes to be enjoyed during the Christmas festivities.

STICKS 
Tres chocolates and 
Sticks de Fruta de la 

Pasión

New range of 
traditional 

TURRON IN 
PORTIONS

CHOCOLATES
Creations Assorted 
Selection, Creations 

Dark Selection, 
Creations Noisette

PANETTONES,
Made with natural 

sourdough and 100% 
butter
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With our El Almendro brand, we will continue to surprise 
with cutting-edge innovations tailored to consumer tastes 
and preferences.

The big cutting-edge innovation for Christmas 2021 is the 
Thins, square-shaped thin slices of turron with almonds, 
individually packaged and weighing 10 grams, which 
allow you to appreciate all the flavour of traditional turron 
in a small format. The range consists of Thins of Turrón 
duro (hard turron) with 70% chocolate, Thins of Turrón de 
Caramelo (caramel turron) with milk chocolate and Thins of 
Turrón Duro (hard turron) with passion fruit.

In addition, we will complete the range of turron sticks with 
the new traditional 70% chocolate turron stick. 

In the more traditional segment, we propose combining 
two flavours: Soft turron and dark chocolate. 

THINS, thin slices 
of square-shaped 

almond turron

COMBINATION 
OF TWO 

FLAVOURS,  
Soft turron with 
dark chocolate

Traditional

70% 
CHOCOLATE

turron stick
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Turron with almonds from our own harvest: 
we guarantee the selection, traceability and 
excellence of almonds

El Almendro
Our own crop 
We are very proud to present this range 
of products, made with our best almonds 
harvested in our farms in the Tiétar river 
valley (Sierra de Gredos).

The new range, in limited edition, includes 
five recipes: Hard Turron, Soft Turron, Egg 
Yolk Turron, Soft Turron with Chocolate and 
Almonds, Raspberry and Chocolate Turron.

Bars and snacks

Finally, in the snacks and bars segment, 
we have developed two new almond bars 
references: Almond and fruit bars and 
almond bars with a high percentage of 
protein, which meet the growing demand for 
healthy, gluten-free products, less focused 
on cereal... These two new varieties, also 
gluten-free, with a high percentage of 
nuts and no palm oil, complete the brand’s 
range of bars, which capitalises on and 
responds to the growing demand for healthy 
products, positioning the brand as the 
leading manufacturer of nut bars.
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